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Introduction

Reporting in AdWords is getting faster and easier! Reports that are currently only
available in the Report Center under the Reports tab are moving into the Campaigns
tab, making advanced AdWords statistics more accessible and actionable. Soon
the Report Center will be retired completely, and the Campaigns tab will be your
one-stop shop for managing campaigns, analyzing their performance, and
downloading reports.

This detailed guide walks you through the new reporting functionality on the
Campaigns tab. We’ll show you where options are currently located in the Report
Center and where the same options can be found in the Campaigns tab.

Since this document is meant to serve as a comprehensive resource for the
transition, you may see some references to changes that have yet to occur. If
you're unable to find a particular option in the Campaigns tab, you can continue
using the Report Center to access that feature or report for now. Reports won’t be
removed from the Report Center until all of their key functionality is available in the
Campaigns tab

Ready to get started? Let’s dive into the details!

Part 1: Basic Reporting Options

This section describes how common reporting actions can be accomplished in the
Campaigns tab.

Filter data

Filters are useful for narrowing the scope of the data in your reports. For example, if
you have a lot of keywords in your account, you can set up a cost filter to focus on
keywords that represent a substantial part of your spend.
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In the Report Center, you can only choose from a limited set of filters when creating
your report.



A wider selection of filters is offered in the Campaigns tab. To see which filters are
available, click the “Filter” button above any data table. If you download the table
as areport, any filters you've applied are also included in the report. You can save
useful filters for easy access in the future.

Select campaigns and ad groups
There may be times when you want reports to focus on a subsection of campaigns
or ad groups in your account.
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In the Report Center, you can select specific campaigns and ad groups when
creating areport.

In the Campaigns tab, you can set up a “Campaigns/Ad Groups” filter to specify the
campaigns and ad groups that should be displayed in your data table.

Choose date ranges

Whether you use the Report Center or the Campaigns tab, you can run reports for
the custom date range of your choice. Additionally, you have the option to choose
from a group of pre-selected date ranges available within your account.

Last business week (Mon - Fri)
May 17, 2010 - May 21, 2010
2. Settings Custom date range
View (Unit of Time) (summary %)
Today -
O °
Yestera:
O éﬁ_ os eriey
Campaigns and Ad Groups @ Las fourteen days Last 7 days
0o Last thirty days
This week (Monday through today) Last week (Mon - Sun)
Last week (the week ending last Sunday)
3. Advanced Settings (Optional) b X (Monday through Frid:
g e Ji‘liiii"?:m‘.'n‘;’?.;ys‘u.\“;!‘;‘, . L Last business week (Mon - Fri)
¥ Add or Remove Columns. This month y
» it vour Rests Pk This month
4. Templates, Scheduling, and Email Last month
All time
Nam@ Yaur Raport Placement / Keyword Report
Template (] Save this as a new report template. CTR (2 Avg. CPC (2} Cost Avg. Pos.
Scheduling () Schedule this report to run automatically:  cvery day 2.45% $0.14 $4.98 27
Email ) Whenever the report runs, send email to:
2.45% $0.14 $4.98 2.7,
For multiple recipients, separate email addresses with commas.
with report attached as: | i : 2.45% $0.14 $4.98 2.7,
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Most preset date ranges from the Report Center are also offered in the Campaigns
tab. However, the following date ranges are not available:

= This week (Monday through today)

« Last two weeks (ending Sunday)

» Last fourteen days

 Last thirty days



Create a similar report

“Create similar” links help you quickly create variations of reports you’ve run
in the past.

Last 15 Reports.
View your recently created reports here. Your il a maximum of 15 reports at any one time.
Report Name Date Range Requested Status Sreate | Detete <1 Reports
= report with different setings.
May 10, 2010 - May 17,2010 te:
Weekly Keyword Report May 16, 2010 A EATAM Completed  gI°l®  pejete
May 10,2010~ May 17,2010 Create =
Placement Report May 16, 2010 2:46:51 AM Completed ‘Similar Delete Dele
1 Report Format  Email  Date Range Created  Froquency
May 17,2010 - May 17,2010 Create 7] Keywordropot  Excel csv None  Last business week (Mon - Fr) May 25,2010 None.
Placement Report April -46:51 =
: ! May17,2010  2ae:stAM  ComPleted g, Delete & it B e T o =,

In the Report Center, the link is only available for the last 15 reports you created.

By contrast, the “Create similar” link is available for the last 100 reports you've
generated in the Campaigns tab. Your reports are saved in the “Reports” section of
the Control Panel & Library (accessible via the left side of the tab, below your list
of campaigns). When you click the “Create similar” link next to one of your reports,
you'll automatically be taken to the download panel for the report, where you can
modify report settings and generate a similar report.

Save areport as a template

The Report Center offers the option to create a report template in order to help you
quickly create reports, using past settings as a starting point.

4. Templates, Scheduling, and Email

Download report
Name Your Report Placement / Keyword Report

15, col Panel and Library »

Tomplate 4 Save this as a now roport template

Report name | Campaign rsport.
Scheduling () Schadula this roport o run automatically: [ <very 47 Format  Excel cov «
Email () Whenever the report runs, send email to: Segment + Add segment

. ) - » Email and schedule report
Formultile recipients, separate email addresses with commas.

with report atached as: (il %)
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In the Campaigns tab, each report can essentially act as a template, so you no
longer have to distinguish between templates and regular reports. Just use the
“Create similar” links in the Control Panel & Library to run a report similar to one
you've previously downloaded. If you want to change email and frequency settings
for an existing report, you can edit those settings directly in the panel, instead of
creating a new report with different settings.

Schedule a report

If you want to receive information about your account’s performance on a regular
basis, you can set up reports to automatically run every day, week, or month.

Download report

ments, cot

Reportname  Campaign report

Format  Excel csv ~

Segment 1 Add segment
4. Templates, Scheduling, and Email
~ Email and schedule report
Name Your Report [T Sendto ONo one
e @ Only me (dsandoz+demo@google.com)
Template 4 Save this as a new report template (OAllaccount users with access to view reports
- O Specific account users with access to reports
Scheduling 4 Schedule this report to run automatically ¢ every day Frequency
st day of every month None
Email o 3
= oaly
0 am M udget Status 2 mpr. > ,CPC 7 Cos , Pos.
For muliple recipients, separate email addresses with commas. EREIS Vo o ey B v O e e
with report attached as: i/ T O o tcep FtOAYOImONn g 0y Engiie ® 140 248 5014 5490 27

In the Campaigns tab, you can choose a frequency for your report when you create

it. Click the “Email and schedule report” link in the download panel to see your
scheduling options.



Moreover, you now have the flexibility to modify your report’s schedule at any time.
Simply visit the “Reports” section in the Control Panel & Library and change the
setting in the “Frequency” column for your report.

My Report Templates

Once your saved templates are created through the Create New Report process, you can access, edit, and
fun new reports here. Learn more.

Template Name Date Range Scheduled  Run Delete

Last week (the week ending

Placement Report
Placement Report last Sunday)

Everyday  Run Delete

Keyword Report (all ime) All Time f‘:“n’: ay Run Delete
Lastweek (the week ending ~ Every

Weekly Keyword Report
Weekly Keyword Report Jast Sunday) Monday

Run  Delete

report with different setings.
L'eam more about downloading reports

por
Manage the reports you have downloaded or scheduled to run automatically. You can also re-run or create a simiar

Delste
) Report Format  Emall Date Range

@ Kepordropon Excel cav None

Created  Froquency. Actions >

() Compaign report  Excel csv None  Last month

May 25, 2010 Fi

May 25,2010 None Run now | Create similar
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For example, if you want to stop running a scheduled report, you can change the
“Frequency” column setting for your report to “None,” instead of deleting the report
entirely. That way, you can keep the report on hand, in case you'd like to manually

generate it in the future.

Email areport

You can share reports with others without giving them direct access to your

entire account.

4.Templates, Scheduling, and Email

Name Your Report Placement / Keyword Report

Template (1) Save this as a new report template

Download report

segments,colunins, and relatve date

Reportname  Gampaign repor
Format | Exce.csv ~
Segment .+ Add segment

~ Emailand schedule report

Sendto ONo one

(every day - (O Only me (dsandoz+demo@google.com)

@ Allaccount users with access (o view reports
O specific account users with access to reports.
] Frequency None -

For multple recipients, separate email addresses with commas.

) with report attached as: | i/ %)

Scheduling (=] reportto

Emall  Wnenever the report uns, send emailto:
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In the Report Center, you can enter email addresses of additional recipients when
you create a new report. However, it isn’t easy to check which email addresses are
associated with individual reports. For example, there’s no easy way to remove a
colleague from all reports if he or she leaves the company.

To make your reports more secure, email access to reports from the Campaign
tab is now tied to other user access controls for your account. When you create

a report, you can choose to email the report to other users of your account. If you
want to send the report to someone who doesn’t sign in to AdWords directly, click
the “My account” tab, select “Access,” and add him or her as an email-only user.
Email-only users have limited access to the account.

Download a report
You can download reports directly in your account online or receive them via email.

Last 15 Reports

View your recently created reports here. Your account will save a maximum of 15 reports at any one time.

Report Name Date Range Requested Staus Sreate  pojete

Similar

May 10,2010 -
May 16,2010

May 17,2010
2:46:51 AM

Create
Similar

Weekly Keyword Report

Completed Delete

Delete
May 10,2010 -
May 16,2010

May 17,2010
2:46:51 AM

Create
Similar

Placement Report

Completed Delete O Report Format  Email  Date Range Created  Frequency Actions 7
() Koywordroport  Excal cev Nono  Last businoes wosk (Mon - Fr) May 25, 2010 Daily
May 17,2010 - =

May 17,2010

May 17,2010
2:46:51 AM

Placement Report April Create oo

Similar (1) Campaign report  Excel v None  Last month
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Completed May 25,2010 None

Compared to the Report Center which only saves your most recent 15 reports,
the “Reports” section of the Control Panel & Library lists all your reports from the
Campaigns tab. Click “Run now” for any report in the table to download it.

Emails from the Report Center can include reports as attachments, but this
sometimes causes issues for very large accounts if the attachment is too big
for email inboxes. To prevent this issue, report emails from the Campaigns tab

contain a link to the report, instead of an attachment. Just click the link in the
email to start the download.



II. Individual Reports

In this section, we'll go through each report type that’s available in the Campaigns
tab. Instead of going through the extra step of visiting the Report Center to
download your performance data, you can now download data tables within the
Campaigns tab as reports. To export a table as a report, simply click | & |in the
toolbar above the table to open the download panel.

Account reports

Account performance reports show you summary statistics for your entire account
and can help you get a quick overview of your overall AdWords performance.

1. Report Type
Choose a reportfrom the following options: Learn more about report types

O Placement/ Keyword Performance  View performance data for keywords or placements you've speciically

O AdPerformance
O URL Performance
O Ad Group Performance
O Campaign Performance data for your campaigns.
@  Account Performance data for your entire account
O Demographic Performance rformance data for sites by demographic.
O Geographic Performance View performance data by geographic origin
O Search Query Performance Vie data for search queries which triggered your ad and
O Placement Performance ) data for content network sites where your ad has
been shown
O Reach and Frequency Performance (2 View reach and frequency performance data for your campaigns
2. Settings
View (Unit of Time)
Date Range e

24110

Campaigns _Adgroups _ Setings _ Ads _ Keywords _ Networks _ Audiences _ Ad extensions [[TRRSg - |

View:Day ~ Coumne 8,

imension Clcks  impr. oR o) Avg. CPC ) cost Avg.Pos.
May 11,2010 2 o 20 19 s 55
ay 24,2010 2 a7 a2 00 sod0 56
vay 7.2010 1 % 1.04% 02 s 49
ay 8, 2010 1 Ea 270% 02 020 56
May 12,2010 1 o 1.9 s00s 5008 55
ay 15, 2010 1 2 aas% so19 s 63
ay 25,2010 1 5 1890 o7 so7 63
vay 1,2010 o 0 oo 5000 5000 4
vy 2. 2010 o @ [ s so0 55
vay 3, 2010 o 6 oo s s000 55
May 4, 2010 o & [ s so00 52
ay 5, 2010 o o o00% 500 5000 49

Before

You can view your account-wide data in various ways within the Campaigns tab.
« With “All online campaigns” selected on the left side of the page, look at the

“Total” rows at the bottom of your tables.

* Go to the “Dimensions” tab to organize your account data by the dimension of
your choice. For example, you can choose to break out your account data by
network or device. This tab is not turned on by default; to enable it, click the menu
next to your last tab and select the “Dimensions” checkbox.

Campaign reports

Campaign reports show you the performance of your individual campaigns.

Create Report
Common Questions
- How do L start (o

To b Jlabl
options below, then click Create Report. Most tofive
minutes to generate.

- What is the diflerence between "View a

If you check the box marked Save this as a new report templat ‘summany” and "View by day'?

te, your
Settings will be saved so you can create similar reports quickly in the future.

1. Report Type

Choose a report from the following options: - Learn more about report types.

O Placement / Keyword Performance

Ad Performance
URL Performance.

Ad Group Performance
Campaign Performance
Account Performance
Demographic Performance
Geographic Performance
Search Query Performance

Placement Performance

O 0 0COOO®OOO

Reach and Frequency Performance

Al online campaigns

awe  |-[sm0 Jle| ~
Adgroups  Settings Ads Keywords Networks |+

‘Allonabled
Campaigns ~  Segment v  Fiter v Columns | &, Search.

Download report
Download

s, sogment, cokamns, and eatie e range. Manage your dowrloads 1 tha Goirl Panel and Lorary »
Reportname | Camgaign report
Format  Excel csv v
Segment + Adg segment
ony =] remo
Device ] Remove

» Email and schedule report

£ EX

O e Campaign Budget Status  Impr. Share ~Lost Impr. Share (Budget) ~Lost Impr. Share (Rank)|

O e lcebreakers $1.00/day Eligible 58.62% 645% 34.93%
Total - all enabled campaigns 58.62% 645% 34.93%
Total - Search 2/ 36.19% 13.58% 5023%
Total - Content (2) = - =
Total - all $1.00/day 36.19% 13.58% 5023%

‘campaigns
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To download a campaign report in the Campaigns tab, view your list of campaigns in
the “Campaigns” sub-tab. Set up a “Campaigns/Ad Groups” filter if you'd like to see
only certain campaigns in the data table. Click | & | in the toolbar above the table to

download it as a report.



Ad group reports

To see statistics by ad group, visit the “Ad groups” tab and download the data table

as an ad group report.

Create Report

‘account activty, Common Questions
options below, Report. + How do | start (or stop) having reports

minutes to generate.

Al online campaigns

compions [OIOD sutngs  Ade eporde_Networks_[-
Adgroups T Segment v Fiter v Columns |2 &, ‘Search

sentfo me via email?
« Whatis “Viewa
1f you check the box marked Save this as a new report template, your Summany” and “View by day™?
setings will be saved 0 you can create similar reports quickly in the future.

1. Report Type

from the Leam e

Placement / Keyword Performance V!

for keywords or placements you've specificall

Ad Performance
URL Performance

Ad Group Performance
‘Campaign Performance
Account Performance
Demographic Performance
Geographic Performance
‘Search Query Performance

Placement Performance 7/

O 0O COOOO®OO O

Reach and Frequency Performance (2

2. Settings

Download report

date range. Managa your dovnloads in the Conirol Panel and Liorary »

Report name | Ad group repart
Format | Excel csv +

En

Max. CPC Placements.
Max. CPC

Meeting  Icebreakers Eligible auto: $0.40 -

Icebreakers

o Free Icebreakers Eligible. auto: $0.40
Icebreakers

W Team Icebreakers Paused auto: $0.05

Icebreakers

0O 0 0 o

1 (keyword)  lcebreakers Paused auto: S0.05
Icebreakers

Total - all but deleted ad groups.
(in enabled campaigns)

[ © Adgroup Campaign Status  Default Managed Content Clicks Impr. CTR Avg. Cost Avg.
2 ) cPC Pos.

Max.
cPC 2

auto 4291 107,260 4.00% $0.09 $388.19 24

auo 3493 91,174 383% $0.07 524411 24

auo 409 12,123 337% $0.04 $18.17 39

amo 15 541 277% $0.06 095 26

8208 211,098 389% $0.08 $65142 25
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Like the campaigns table, you can set up a “Campaigns/Ad Groups” filter to see only

certain ad groups in the table.

Placement/keyword reports

The Placement/Keyword report in the Report Center combines performance data
for both keywords and managed placements in one report. In the Campaigns tab,
you can run reports for keywords and placements separately.

1.Report Type
Choose a rep tons: Leam

@ Placement/ Keyword Performance

Ad Performance
URL Performance

Ad Group Performance
‘Campaign Performance
Account Performance
Demographic Performance
Geographic Performance
‘Search Query Performance

Placement Performance

O 000000000

Reach and Frequency Performance

Campatgns_Adgroups _Setngs_Ade Networks_Ad oxtonsons_-

ATbuGeloed
Keywords Segment + Filer~ Columns L &,

Search

Download report

Reportname  Keyword epor
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To download a keyword report, click the download button in the toolbar above
the data table on the “Keywords” tab. Similarly, to download a placement report,
click the download button in the toolbar above the managed placements table on

the “Networks” tab.

Ad reports

Ad reports let you easily compare and analyze the performance of ads across
your account. These reports are especially helpful for identifying effective

messaging strategies.

Ad Performance
URL Performance

Ad Group Performance
Campaign Performance
Account Performance

Geographic Performance
‘Search Query Performance

0 O0OOCOOOOC®

Placement Performance 2

O Reach and Frequency Performan

2. Settings
Ad Variations. M TextAd
O imageAd
O MobieAd
O Local Business Ad
O VideoAd
O DisplayAd
View (Unit of Time) (Summary %)
Date Range ®
o
Campaigns and Ad Groups @ Al campaigns and allthir ad groups
O Manually select roma list

Al online campaigns

Campaigns _ Ad groups _ Settings [JEIg] Keywords Networks -

wims |- [san0 o

bt daleted
ds Ftr v Counns |l &, Soarcn

Download report

your downlaads i the Control Panel and Library »
Reportname | Ag report
Format | Excal csv +.
» Email and schedule report

o A Campalgn Adgroup ~ Status (2

lcsbreakers Mestng  Approved
losbreakers

esbreakers Approved

Free
Icebreakers

lcsbreakers Mestng  Approved
losbreakers

% Clicks Impr. CTR Avg.  Cost Avg
served 2 cpe Pos.
2077% 2050 47,941 428% 5009 518943 23
2340% 1934 51534 375% S007 $12067 24

2000% 1864 44033 423% $0.10 $181.58 23
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In the Report Center, you can run an ad performance report for selected ad types.
For example, you can run a report for image ads and display ads, or a report just
focusing on your text ads. In the Campaigns tab, go to the “Ads” tab to sort your
statistics by ad type. Click the “Columns” button in the toolbar above the table and
add the “Ad Type” column.

The functionalities available through mobile ads, local business ads, video ads and
rich media ads are being integrated into existing ad formats, so you won’t have the
option to add or remove columns specific to these formats from your data table.

URL reports

URL reports show you how your destination URLs are performing. To download
this report in the Campaigns tab, visit the optional “Dimensions” tab and select
“Destination URLs” as your dimension. You can set up a “Campaigns/Ad Groups”
filter to limit your report to destination URLSs in specific parts of your account. Click
the download button in the toolbar to download the table as a report.

Placement performance reports

Placement performance reports show you the domains or URLs where your ads
appeared on the Google Display Network. In the Report Center, you can choose
whether to see domain or URL data when creating a placement performance report.

Domain-level reports:

1. Report

Repot Type Settings Ads  Keywords Audiences  Ad extensions

g options:  Leam = ‘All but deleted = A
O Placamont Keywerd Porfomance [ Managed placements ~  Filter v Columns &,
targeted Your keywords determine which automatic placements are good matches for your ads.

O AdPerformance

O URL Performance Max. Clicks Impr. CTR Avg. Cost (
O Ad Group Performance mpaigr cpPC cpPc

O Campaign Performance Creiecs - 0 0000%  $0.00 $0.00
O Account Performance

© Google search - off 0 0 0.00% $0.00 $0.00
O Geograpt

o y for Which triggered your ad and Search partners - off (2 0 0 0.00%  $0.00 $0.00

received ciics.

@ Placement Performance > View performance data for content network sites where your ad has Contont 21 37.255 0.06%  $0.20 $4.19
© Reach and Frequency Performance (2 View reach and frequency performance data for your campaigns. 1 Managed placements 3 G 0000%  $0.00 $0.00
TS show details

Level of Detail Ad Grovp (%1 B Automatic placements 7/ auto 21 37,255 0.06% $0.20 $4.19
Domain or URL Domain 73 hidedstos

View Unk o Time) — Total - All networks 21 37,255 0.06%  $0.20 $4.19
Date Range. o Last seven days

©®  (omoe |-[pios
Ccampai dAdGows @ thelrad groups B Content: automatic placements
O Manually select froma st
t E s | See URLIist | Download

3. Advanced Settings (Optional)

» Add or Remove Columns O Domain Clicks Impr. CTR 2/ Avg.CPC Cost  Conv.
» illr Your Resuts 2z gl
(e e O finance.google.com 112659  0.01% $0.25 $0.25

Name Your Report E - [ mail.google.com 3 5268 0.06% $0.18 $0.53

Template (] Save this as a new report template. [ localstrike.com.ar 2 2607 0.08% $0.10 $0.20
Scheduling () Schedule this report o run automatically: | every day 2 O gmodules.com 0 2271 0.00% $0.00 $0.00
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In the Campaigns tab, you can see the domains of your automatic placements
on the “Networks” tab. Click the “show details” link for automatic placements in
the summary table, then click the download button in the toolbar to export the
data as a report.

URL-level reports:

Sotings_Ads_ Koywords e

Fiter v

« Back to Networks

Your ads appeared in placements for the URLS below. You can add a placement from the list below to your manag
appears for that placement.

Your ad may appear for a placement depending on whether you've chosen to use managed or automatic placemes
e

© Placement Performance & i Var || Exclude placements | Download
© Reach and Frequency Performance 7/ V! O URL Clicks Impr. CTR 2
2 Seltngs) [ wwwquotemonk com/interestisports/baseball 11 10000%
Lovel of Detall
[ wwwdeskiopreview.com 12 aamw
Domain or URL
o mai TMSMDYSOTU40DI 1 110000%
View (Unit of Time)
O www.elminiportal.com/Gadgets/Horoscopo 310929 003%
Date Range (] ”
O o -sisio a 13 33
Campaigns and Ad Groups @ Al campaigns and alltheir ad groups e chowcominow 3186 o screwbal bl 1) freooex
O Manualy selectfrom a list o «_Hit_Baseball_2004_PLL 16 1667%

Before After



To see URLs, click the “See URL list” button above either the automatic placements
or managed placements table. By selecting individual domains, you can easily

view the URL details only for those domains that you're interested in. Click the
“Download” button on the details page to export the data as a report.

By providing the report directly in the Campaigns tab, we hope you can take action
on the data in your report even more quickly. Determine which placements you'd like
to add or exclude, then use the buttons at the top of the automatic placements table
to make changes right away.

Demographic reports

Demographic reports help you better understand the demographic composition
of users who saw your ads on participating publisher sites in the Google Display
Network.

In the Report Center, you can aggregate data the demographic report at the
campaign level or at the ad group level.

In the Campaigns tab, find account-level demographic data in the optional
“Dimensions” tab. Click the “View” menu and select “Demographics” as your
dimension. To focus on a single campaign or ad group, set up a “Campaigns/Ad
Groups” filter. Click the download button in the toolbar to download the table
as areport.

Geographic reports
Use geographic reports to analyze your performance in the countries and regions
that are sending AdWords traffic to your site.

Like demographic data, you'll find geographic data on the optional “Dimensions”
tab. Country, region, metro, and city metrics, which are available as attribute
columns in the Report Center, are now provided as separate views.

Search query reports

The search query report shows performance statistics for the actual search queries
that triggered your ad. The data in this report can help you make informed decisions
about high-potential search terms you should add as keywords, as well as identify
less relevant queries that you should exclude with negative keywords.

Adgroups  Settings  Ads Networks  Ad extensions
All but deleted _
Keywords

Segment v Filter v Columns  |a &, Search

+ Addkeywords | | Edi |« | Change staus. Moro actos...+

= Selected
- Al

1. Report Type

o Keyword Adgroup  Status
Choose a Leam

Impr.  CTR Avg. Cost Avg.
2 cPC 0s.

(0]

Placement/Keyword Performance  View performance data for keywords or placements you've specifically =
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In the Campaigns tab, click the “See search terms” menu in the “Keywords” tab to
see this data. You can choose to see search terms just for specific keywords: select
the checkboxes for the keywords you're interested in, and then choose “Selected”
in the “See search terms” menu. Click the “Download” button on the next page to
export the data as areport.

By providing the search query report directly in the Campaigns tab, we hope
you can take quicker action on this data: simply select queries you'd like to add
or exclude, and then use the buttons at the top of the table to make those
changes right away.



Reach and frequency reports

Use the reach and frequency report to learn how many people have seen your ads
and how often they’ve seen them.

In the Report Center, you can aggregate data in the reach and frequency
performance report at the campaign level or at the ad group level.

In the Campaigns tab, you'll find reach and frequency data on the “Dimensions” tab.
You can drill down into a single campaign or ad group to view and download more
detailed statistics.

My Client Center (MCC) reports

If you use My Client Center, you can continue to use the “Client Reporting” tab in
your account to run reports across all your client accounts. Once you navigate to an
individual client account, you'll find all reporting options in the Campaigns tab.

TV reports

If you currently run reports for TV campaigns, you'll continue to find TV-specific
reporting options in the Report Center. All other reports, however, are available only
in the Campaigns tab.

lll. Report Metrics

The Report Center offers a large selection of metric columns for each report. Most
of these metrics are also available in the Campaigns tab. You can use segments,
filters, and column options in the Campaigns tab to fully customize the data in your
tables and reports.

Campaign/ad group status
You can manually include special columns for campaign and ad group status in your
Report Center reports.
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These statuses are included by default in the data tables on the Campaigns tab, so

they’re also automatically present in your reports.

» The first column in the tables indicates if an item has been enabled, paused, or
deleted. This information is in the “State” column in your reports.

e The “Status” column always shows the most relevant status for the item in
the table. For example, if a keyword is in a paused ad group, the Status column
displays an “Ad group paused” message.

Daily budget column
The “Campaign daily budget” column from the Report Center is not available for
keyword, placement, and ad reports from the Campaigns tab.

The daily budget column is visible when you view your list of campaigns in the
“Campaigns” sub-tab, so you’ll be able to see this information when you run a
campaign report. However, this column is not offered in the “Keywords,” “Ads,”
and “Networks” tabs, and is therefore not available for reports downloaded from
these tabs.



Ad distribution
Ad distribution statistics let you see how your campaigns are performing on
Google Display Network and search partner sites.
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In the Report Center, you can see this information by including the “Ad Distribution”
and “Ad Distribution: with search partners” columns.

In the Campaigns tab, you can see the same information by adding the “Network
information” column to your table. Click the “Columns” button in the toolbar
above the table and select the “Network information” checkbox. Alternatively,
click the “Segments” button in the toolbar and select “Network” to see statistics
broken out by network in the table. Segments applied to tables are included as
columns in reports.

First page cost-per-click (CPC)
The first page CPC is an estimate of the bid required to show on the first page of
search results.
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In the Report Center, you can manually include the “Estimated First Page Bid”
column in your keyword reports.

In the Campaigns tab, keywords with the “Below first page bid” status will
automatically show the estimated bid required to place ads on the first page of
search results. However, this metric is no longer available for other keywords.

Position preference columns

If you've enabled the position preference feature in a campaign, you can specify
your preferred positions for your keywords on search results pages. It's important
to keep these preferences in mind when analyzing your keyword statistics, since
they can have a significant impact on the number of impressions for which your
keywords are eligible.
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In the Report Center, you can manually include “Highest Position Preference” and
“Lowest Position Preference” columns in keyword reports.

In the Campaigns tab, position preference is automatically included in your keyword
table and report if you've enabled it for a given campaign.

Impression share
Impression share metrics show you the percentage of total available impressions
for which your ads appeared in the market you're targeting.

This data is available for campaigns running on Google.com or search partner sites,
and can be seen at either the campaign level or the overall account level.
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In the Report Center, impression share metrics are available as optional columns
for account and campaign reports.

In the Campaigns tab, the same metrics are also available as columns when you're
viewing your list of campaigns. If you download the table as a campaign report, you
can look at the “Total” row to see the overall impression share data for your account.

Conversion type data

If you use AdWords conversion tracking, you can specify different conversion types
for each snippet of conversion code you add to your site. This means that if you're
tracking conversions for sales, newsletter sign-ups, and lead form submissions, you
can set a descriptive conversion type for each category, which lets you easily tally
the number of times each action was completed.

In the Report Center, “Conversion Type” columns are available for most reports. In
the Campaigns tab, you can apply conversion type segments to your data table.

Please keep in mind that in both the Report Center and the Campaigns tab,
conversion type columns are only compatible with a limited number of conversion
statistics. Because multiple types of conversions may be associated with a single
click, it’s not possible to see statistics such as clicks, impressions, or average
position along with your conversion type data.



Conversion value data

If you track the value of your conversions, either manually or automatically,
there are a number of columns to help you analyze the conversion value of
your campaigns.

The following key conversion columns from the Report Center are available in
the Campaigns tab:

 Total Conversion Value

 Value/Conversion

» Conversion Value/Cost

Additional conversion value statistics, such as “Conversion Value/Click,” are
not available.

Invalid click data

Invalid click columns let you see the number and percentage of clicks that have
been classified as invalid and therefore automatically filtered from your account.
Remember: you aren’t charged for these clicks, and they don’t affect your other
account statistics, such as cost or click-through rate (CTR).

In the Report Center, invalid clicks columns are available for campaign and
account reports.

In the Campaigns tab, you can include these columns in the data table on the
“Campaigns” sub-tab.

Interaction data
Interaction columns in the Report Center show you how users interacted with your
display ads before clicking them.
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These columns, such as mouseovers, interactions, and video playbacks, are not yet
available in the Campaigns tab.

However, with richer advertising options now available through ad extensions, a
number of new interactions are now possible with AdWords ads. Statistics for each
of these extensions is available through the optional “Ad extensions” tab in your
account. You can also see some interaction data by applying segments to your data
table (for example, URL clicks versus calls for phone extensions).

Local Business Ad interaction columns

Local Business Ad interaction statistics show how your customers are interacting
with these ads. For example, you can see how many users opened your information
window from a map marker, clicked to get directions to your business, or used
Street View to see your business.
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Since Local Business Ads are becoming location extensions, the statistics available
for your local ads are changing. Now you can see statistics for your location
extensions by enabling the “Ad extensions” tab in your account.

Historical video columns

Historical video columns show data for Click-to-Play Video Ads, an ad format
that has since been incorporated into Display Ad Builder functionality. Since this
ad format no longer exists, historical video columns are not available in the
Campaigns tab.

IV. Conclusion

As you've seen above, the fundamentals of AdWords reporting aren’t changing.
The same powerful metrics available through the Report Center are being
integrated into the Campaigns tab to make your performance data more accessible
and actionable.

If you have questions about the changes, please consult the following article
in the AdWords Help Center: http://adwords.google.com/support/aw/bin/
answer.py?hl=en&answer=177116. This article is updated regularly, so please
use it as your first resource for any issues that may arise.

The changes we’re making will soon make possible new ways of data analysis.
For example, in the future you'll be able to use segmentation options within the
Dimensions tab to analyze your performance in even more interesting ways. See
how your average cost or conversion on Google.com varies by region, or how the
demographic breakdown of the customers who see your ads on Google Display
Network sites changes depending on the day of the week.

AdWords has always been a place to find insightful and useful statistics, and
we hope that with these changes the value you get from your reports increases
even further. If you have any feedback on the changes or suggestions for future
reporting controls, please let us know: https://survey.googleratings.com/wix/
p4080007.aspx?SR=web.

And thanks as always for choosing AdWords for your business!
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