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Research Objectives

(ain a deep understanding of smartphone consumer behavior,
specifically with regard to:

@00

How are How do consumers What types of info What role do How do
smartphones multi-task are consumers smartphones play consumers
used in with their searching for on in decision making respond to
daily life? smartphones? mobile ? for products & services? mobile ads?
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Research Methodology

 |n partnership with [psos OTX MediaCT, a total of 5,013 US online
adults (18-64 years of age) who identified themselves as using a
smartphone to access the Internet were interviewed.

— A smartphone is defined as “a mobile phone offering advanced
capabilities, often with PC-like functionality or ability to download apps”

« Respondents were asked a variety of questions around: device
usage, mobile search, web and commerce behavior, mobile
advertising

* |nterviewswere conducted in Q4 2010
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Agenda

1 General Smartphone Usage
2 Action-oriented Searchers
3 Local Information Seekers
4 Purchase Driven Shoppers

5 Reaching the Smartphone User
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General
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Smartphones Are Embedded Into Daily Life

-

89%

Use their smartphone
throughout the day

Source: The Mobile Movement Study, Googledpsos O T X MediaCT |, Apr 2011

Base: Smartphone Users(5013)

Q. Owerall, howwofien doyou use your smartphone foranything otherthan sending orreceiving calls? Pleasethink ofanytime
youmay accessthe Intemet, use apps, text message, etc




A Consumer’s Always-on Companion

Where Smartphone Is Used

93%

Home

87%

On-the-go (e.g., while commuting, walking)

In a store 7%

Restaurant 73%

Work 72%

At a social gathering/function 66%

Cafe or coffee shop 54%

O Doctor's office
; /O Airport

Library
Home

53%

50%

3

2
*

School

. o Source: TheMobile Movement Study, Googledpsos OTX MediaCT | &pr 2011
t 'n l l IO l e Base: Smartphone Users(5013)

with Gox vgle Q. Where do you use your sinartphone? Google Confidertial and Proprietary
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Smartphones Serve As Pocket PCs
and Extend Desktop Experience

T 8 1 OA) Smartphone Activities Within Past \Week
BroEed the intemet (Excluding Calls)

\

\ | d770A) T ey
vkl 68

Used an App

Watch videos

Source: The Mohile Movement Study, Googledpsos OTX MediaCT | 2pr 2011
Base: Smartphone Users(5013)
@, Aside from making orreceiving calls, which ofthe followng activities, ifany, have you done on your smartphonein the past week?
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Smartphones Are Used While Consuming

Other Media

Listen to music
4%

Watch TV
33%

Read a book
16%

%o

- sesmartphone

Read news- \\
paper'magazine Use internet
22% 29%

Play video games
27%

Source: The Mobile Movement Study, Googledpsos OTX MediaCT | Apr 2011

Base: SmartphonelUs (4
Q. Ingeneral, which ofthe folloy
Internet onyoursmartphone?

thinkmobile
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Smartphones Users Multi-task in General

Activities Conducted While Using Internet on Smartphone

5 9 0 / Waiting (in line at the market, doc office, bus, etc.) _ 59%
0 il
b Eating | <2
Waitingin line 9 ‘ =
shopping - | 4+

Traveling/commuting (to work, school) _ 43%
Socializing/entertaining _ 40%
40% *
. s 0 Using the bathroom _ 39%
oclalizing ‘
Cooking/and or other household chores _ 27%

Taking a smoking break _ 20%
i* 399, Driving a vehicle [ 20%
Usingthe bathroom Walking my dog - 17%
Pumping gas - 14%
Having a meaningful conversation - 13%
Playing sports or exercising - 13%
Taking a shower/bathing - 8%

27%

Cooking

Source: The Mohile Movement Study, Googledpsos OT A MediaCT |, Apr 2011

. .
th I n kmObIIe Base: Smartphone Users(5013).
Q. Overthe past year, which ofthe followng activities do you patticipate in while also

with Gox 8|c using the Intemet on your smartphone? Goodle Confidertial and Proprietary 10



Smartphones Help Us With Our Daily Lives

899, stay Connected
Research and

82‘%) Read news

7 5% Navigate

650/0 Keep Entertained

4 5%, Manage and Plan

———

Check and send email

Use a social networking website

Read news articles

Look up specific informationinterested in
Look up sports related information

Look for information for work

Look up health related information

Look up school related information

Look up directions

Use online map or GPS

Listento music/radio
Watch online videos

Play online games

Manage finances and bills
Make dinner reservations

Maketravel arrangements

L .
t h I n k m Obl Ie Source: The Mobile Movement Study, Googledpsos OT X MediaCT | Apr 2011
Base: Smartphone Users(5013).

Go SIC Q. Whichofthe following Intemet activitiesdo you use your smartphone for?
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What We’re Willing to Give Up to Keep
Our Smartphones

Willing To Exchange For Internet Usage On Smartphone

43% 36% 34% 26% 20%

BEER CHOCOLATE SUPERBOWL HIGH HEELS CABLE TV
TICKETS

Source: The Mobile Movement Study, Googledpsos OTX MediaCT |, &pr 2011
Base: Smartphone Users(5013)

- .
t h I n k mObI Ie Q. Which ofthe followng things would you be willing to give up for an entire month, in exchange
for continuingto usethe Internet on yoursmartphone?

Go QIC Google Confidertial and Proprietary 12
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Search is The Most Visited Website

thinkmobile :

Gougle

Websites Visited via Smartphone

Search engine websites

Social Networking websites

Retail websites

Video sharingwebsites

General consumerwebsites

Brand or manufacturerwebsites
Reviewwebsites, blogs ormsgboards
Health information websites
Finance-related websites
Travel-related websites
Coupon websites

Full-length TV programmingwebsites
Magazine websites
Otherwebsites

ource: The Mobile Movement Study
Elﬁqe SmanphoneUacr 18+(n= :>H1 3)

MNhichofthe followingtypesofwebhsitesdo you visitony

I, 7%

ogledpsos OTX MediaCT | Apr 2011

65%
46%
43%
38%
26%
25%
24%
24%
23%
18%
17%
15%
14%
Google Confidertial and Proprietary
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Smartphone Searchers Look For a Wide

Variety of Information

Types of Info Sought Using Search Engine (Via Smartphone)

51%

Dining Dining/restaurantinformation

Navigational

Entertainment

O/ Shopping
31%

Travel Sports

Games and activities

N\

Food info (e.g. recipes)

4 9 O / Technology

O Travel
Entertainment

Finance

Medical

Business info, products or services

17%

Health & fithess
Automaotive )
Educational
Source: The Mobile Movement Study, Googledpsos OTX MediaCT |, Apr 2011 Automotive

Base: Smartphone Users Who Use Search (4902),

Q. Whichofthe followngtypesofinformation do youlook for using a search engine on
your smartphone?

I 0
I 1
I 26
I 2
I 2
I 237
I 2
I 17

Google Confidertial and Proprietary 15



Consumers Seek Quick and Convenient
Information When Searching

Reasons For Searching On Smartphone

To be able to search for information when I'm not
in front of a computer or other Internet-enabled 65% ;
device : urgency

It's good for when | need to search for something
as quickly as possible

It's more convenientto search on my smartphone

It's more private than my computer or other
Internet-enabled device

16%

It costs less to search on smartphone than use

0,
home computer or other Internet-enabled device . 9%

Other reason 6%

Source: The Mobile Movement Study, Googledpsos OTX MediaCT |, Apr 2011

- .
t h I n k mObI Ie Base: Smartphone Users WhoUse Search (4902).
Q. Why do you conduct searcheson your smartphone (versus on your computer)?

Google Google Confidertial and Proprietary 16
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searchers have taken
action as a result of a
smartphone search

Source: The Mabile Movement Study, Googledpsos OTX MediaCT | Apr 2011
Base: Smartphone Users Who Use Search (4902). : ) <
Q. Which,ifany, ofthe following actionshave youtaken as a result ofconduding & search on your smattphone? Google Confidertial and Proprietary 17




More than Half of Smartphone
Searchers Purchase

Actions Taken As a Result of a Smartphone Search

Talkedto others

DlSCUSS Visited social networking

Recommended brand or productto others

40%

39%

Looked for more information on computer

Continue Sraiiciioiia
Research Olio

VISIt a Online retailer
BUSineSS Brandwebsite |

In-store

Purchase Gk
Smartphone - 20%

Source: The Mabile Movement Study, Googledpsos OTX MediaCT | Apr 2011
Baze: Smartphone Users Who Use Search (4902).
& Which, ifany, ofthe following actionshave youtaken as aresult ofconduding a search on your smartphone? Google Confidertial and Proprietary 18



Local Information
Seekers
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Smartphone users have
looked for local information

Source: The Mobile Movement Study, Googledpsos OTX MediaCT | Apr 2011

Base: Smartphone Users (5013).

Q. H ften do youlook forinformation about business rvicesclossto your location? Think about anyinformation you
may access while youarein your home area, while travel

Google Confidential and Proprietary 20



Local Information Seekers Are Ready To Buy

Actions Taken As a Result of a Looking for Local Information

7%

Contacted abusiness

44%

Purchased

61% Call 59% Visit 22% Online  36% Store

Source: The Mobile Movement Study, Googledpsos OTX MediaCT |, 2pr 2011
Lo -ontent
s have youtaken after having looked up thistype afinfonmation

yourlocation) on your smartphone?

fhichofthe fo

thinkmobile @unssarsen
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A Variety of Actions Are Taken After Accessing
Local Content

Called the business 61%

Visited a business 59%

Looked up business on a map or got directions 58%

54%

Visited the website of a business

36%

Made a purchase from a business in-store

Made a purchase from a business online 22%

Recommended a business/service to someone else 22%

Read or wrote a review about a business 20%

Marked or added a business to my favorites list 19%

Source: The Mobile Movement Study, Googledpsos OTX MediaCT | &pr 2011
Base: Smartphone UsersWho Access Local Content (4757).

t h i n k mobi le @ . Which ofthe followng actions have youtaken after having looked up thistype ofinformation
(business orservicesclossto yourlocation) on your smartphone?

with Gox 3|C Google Confidertial and Proprietary 22



Nearly All Local Information Seekers Take
Action Within a Day

When Action Is Taken (After Looking Up Local Information)

Immediately
Within a few hours
Within a day
Within a few days

Within a week

Within a few weeks I 1%

Source: The Mobile Movement Study, Googledpsos OTX MediaCT |, Apr 2011
. . Base: Smartphone UsersWhoHave Taken Action After Accessing Local Content (4330),
t h l n k I I 'Obl Ie Q. And typically, howlong atter looking up localinformation do youtake action?

h Google Google Confidertial and Proprietary 23
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Purchase Driven
Shoppers




Mobile is Transforming Everyday
Shopping Behavior

Use phone for Use phone while shop ade
shopping related shopping in-
activities store

L J .
t h l n k l ' |Ob| |e Source; TheMaobile Movement Study, Googledpsos OTX MediaCT | Apr 2011

Go 3l ¢ Google Confidertial and Proprietary 25



79% of Users Rely on Smartphones to Help
with Shopping

" Located aretailer 54%
ﬂ 780/0 In'StOre Drivers Compared pricesto decide 49%
Searched store's inventory 34%
i ———
Read produd information and reviews 449%
Get More
@ 0 Produict Compared featuresofa product 40%
6 9 /0 rodauc R Used barcode scanner 26%
I nformatl on Watched online video 21%

Called a retalier _ 46%
52(%) Contact Retailer
==

Contacted retailerin another way

Find and Use Looked for promotions and coupons _ 40%

480/0 Offers &

Discounts Used discount coupon on phone - 28%

e

Source: The Mobile Movement Study, Googledpsos OTX MediaCT |, Apr 2011

Smartphone Users(5013); Have Used Smartphoneto Help Shop (3968).

. . Base:
t h I n k l I lObI Ie Q. Which,ifany, ofthe following ways have you used the Intemet on your smartphoneto help with

your shopping?

Go QIL‘ Google Confidertial and Proprietary
<
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ok 2 |
0% 57 ~&

Use smartphone while shopping in-store

Google Confidential and Proprietary 27




Smartphones Are an Integral Part of a
Multi-channel Purchase Process

@ !/ e 0 Research on smartphone and
A 67 /0 then buy in store
Research on smartphone, visit store
5 | 0 to check out product and then
T 23 /O purchase online (computer or internet
—— — enabled device)

Research on smartphone, visit store
1 60/0 to check out product and then

purchase on smartphone

T~

0 Visit store, then purchase on
9 /O smartphone

e

ource: The Mobile Movement Study, Googledpsos OTX MediaCT | Apr 2 I'IH
thlnkl I lOb'le EH ze Havelsed "‘-'m.-:rtph'-rnvtn HPI; *m; orPurchassin SomeWay(3533).
Q. Which ofth AINIG NE ally approach shopping with your s trwrt;}nnp

Go \IL Mote: "Nons ofthess ” %)ext lu.ir:ci. Google Confidertial and Proprietary 28



Majority of Smartphone Shoppers Purchase

Ever Made A Purchase Purchase Channel
(As A Result Of Using A Smartphone)?

In-store: 760/0 A

Online using 59(%) g

a computer:

Smartphone: 350/(,

Base: Smartphone Usersil ,,-‘ ase Az aResult ofUsing PhoneWhile Shopping (3710). Google Confidertial and Proprietary 29
nehave you ever purchased produds orservices...?



Smartphone Shoppers Purchase Via
Mobile Websites

through
0
27 /0 website

thinkmobile
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Smartphone Shoppers Purchase Via Apps

Source: The Mobile Movement Study, Googledpsos OF "MediaCT A
Base: HavelUsed Smartphoneto Purchase (3731)
Q. As a result ofusing your smartphone while shopping;
have you ever purchased produds orservices..?

thinkmobile
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Shoppers Spent Roughly $300 On Smartphone

Purchases in Past Year

Total Amount Spent On Smartphone
Purchases(PastYear)

Median:

$300

Entertainment items

Electronics

Clothing or Apparel

Wireless or cell phone
! service

HL1B121684E

&2 RADED

Travel

Office supplies, products
or technology

Source: The Mabile Movement Study, GoogledApsos OTX MediaCT , Apr 2011 Beauty and cosmetic
Base. Purchased Productsor Services on Smartphonein Past Year Through &pp orWebsite items
(1255)

@ . Whichofthe following purchaseshave youmade on yoursmartphone inthe past yvear?
@.And, approxdmately, howmuch have you spentintotal onthese purchasesyouhavemade on
your smartphoneinthe past year?

*Mote: Exlcludesthose who "Have not made a purchase in past year".

thinkmobile

Gougle

Jewelry or watches

Top PurchasesMade on Smartphone In Past Year

48%

45%

45%

34%

34%

28%

26%

24%

Google Confidertial and Proprietary
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Reaching the
Mobile User
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Cross Media Exposure Influences Mobile Search

Motivations for Mobile Search As a Result Of

P Friends/amily 51%
Word of Mouth
61 /0 Social networking 38%

T—

44% S

Saw Online

Ad Banner or search ads - 18%

TYcommercial fprogram 43%
Traditional D i
" Read magazineinewspaper 35%
Media Billbosrd 36%
Mail 22%

Mobile search ad - 21%
imd) 279, MobileAd
Display ad on website or app - 17%
e —
1 1 Source: The Maobile Movement Study, Googledpsos OTX MediaCT | Apr 2011
I n ' I .O I e Base: Smartphone Users WhoUse Search (43902).

CO qlc @..Have';.flz[l.le~.n'er'uaeciasearch engine on yoursmartphoneto find moreinformation Google Confidertial and Proprictary
S o on somethingthat you ..



1%

search because
they saw an ad

Goo

gle Confidentialand Propretary 35

smartphoneto find more information on somethingthat you ..



A Vast Majority Notice A Mobile Ad

Notice Ads

on Smartphone Types of Mobile Ads Noticed

Banner or graphical ads

Ads featured on the sites

X3 < S Display
I'mvisiting Ads
Ads embedded within an
app I'm using
i T .,
TR R S R S R R o R R SR T e S T
I Ads within mobile search Search
| engine listings Ads
R b o i B T sl ST e S e pe
Text message/SMS ads
Video ads
Ads based on my location
\\ Location/
\ . MapsAds
Ads featured on online 199
maps ©
Source: The Mobile Moyvement Study,
Base: Smattphone Users (5013) Google Confidertial and Proprietary 36
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Half of Those Who See a Mobile Ad Take Action

Actions Ever Taken As a Result of Seeing A Mobile Ad

- @ Looked for More
‘@' 490/0 Information
—
Contacted
27(%') Advertiser
Visit / Locate
33(%) Retailer

49(%) Purchase

...computer

...smartphone

Click to call advertiser onmobile

Called advertiseriretailer atlatertime

Wentto storefor addiional Info

Located diredtions onmap

Instore
Online on computer

Online with smartphone

420A) Clicked on&d | 350A)

Source: The Mohile Movement Study, Googledpsos OTX MediaCT | Apr 2011

Base: Smartphone L Vho Took Actionas aResult of Noticing Ads (1997).

Q. Whichofthe fo

33%

32%

18%

5
®

3%

24%

23%

i"j

Google Confidertial and Proprietary

llowing actions, ifany, have youtaken as aresult ofseeing amobile ad ofanytype on your smartphone?
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Summary of Findings and Implications

Extend online advertising strategies to mobile as consumers use their smartphones
to help with all aspects of their daily lives.

Be found via mobile search as consumersregularly use theirphonesto findandact on
information.

Incorporate location based products and services and make it easy for mobile
customerstoreach you because local information seekingis common among
smartphoneusers andthey are mostready to act on the information they find.

Developa comprehensive cross-channel strategy as mobile shoppersuse their
phonesin-store, online andvia mobile website and appstoresearch and make purchase
decisions. Have amobile-optimized website soconsumers can easily completetheir
goals.

Implement an integrated mobile ads marketing strategy as people use their
smartphones while consuming other media and are influenced by it. Ensure your
mobile ads are engaging and appear prominently as a majority of mobile users
S— notice mobile ads andtake action on them.

- .
t h I n k l I lObI Ie Source; The Mobile Movement Study, Googledpsos OTX MediaCT | &pr 2011
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