
Click-to-Play Video Ads Best Practices: 
Sight, Sound and Motion

Google�s Click-to-Play Video Ads provide a rich and engaging advertising experience 
for users without being intrusive and annoying. 

When a web page with a click-to-play ad � rst loads, the user sees a static opening 
image, which has to be clicked before the ad will start playing. Therefore, to design 
an effective video ad, there are two things to consider. First, you should consider the 
opening image, in order to most effectively entice the viewer to click. Second, there�s 
the video itself.

Part 1: Opening Image Tips:

Following are some tips gleaned from our study of ads that perform well and have a 
high play-rate.

1.  Make it visually appealing: The key here is to arouse people�s curiosity � to make 
them wonder what the video is about. If users already know what you are going to 
talk about, why bother to play the ad? The opening image can be very simple. Just 
don�t assume that a standard banner ad image would work here. 

Good example 1: Being funny or entertaining always works. �The Cmons,� a viral 
campaign for Vauxhall, a UK car brand, features two puppets and an entertaining 
storyline. The puppets grab the attention of the user, which has translated to 
impressive playback results.



Good example 2: Beauty seems to never go out of style. Pretty faces in the opening 
image attract people�s attention and help increase playback percentage. In 
combination with a clear and straightforward message, pretty faces in the opening 
image have spelled success for this video ad for Dove. 
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2.  Give it a non-commercial feel: In general, people don�t like �hard sell� advertising. 
We�ve found that opening images that don�t look like traditional advertisements 
typically generate greater interest than those that do. A good opening image makes 
the user feel as if there is more to learn by clicking the play button. 

Good example: This ad, for a Robotic Guitar Tuner merchant, enjoyed very high play 
rates � even though it�s essentially a product demo.




