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Boosting business

Jason worked to integrate Checkout into the Abacus24-7.com site. “The setup 
wasn’t that difficult at all,” says Robert W. “As soon as we implemented it, we saw 
results,” continues Jason. “All of our AdWords ads now feature a Checkout badge, 
which raises our visibility. From the start, we’ve been processing about 10 percent 

of our orders through Google Checkout, and that includes both new and existing 
customers. For one of our top AdWords ad groups, our conversion rates increased 
over 100 percent and our clickthrough rate increased over 200 percent. Our overall 
AdWords conversion rate increased by seven percent, and we’re saving an average of 
three percent per transaction.”

“The combination of Checkout, AdWords, and Analytics makes it all easier to 
manage,” says Jason. “We see the value on our end by giving customers more 
choice and then gaining a better understanding of them. They associate our brand 
with a simple, straightforward search and purchase process.” 

Expand with demand

Abacus24-7.com continues to adapt its model, expand its product offerings, and 
grow its customer base. It 
now occupies 3,000 square 
feet in the same office 
building, has opened a U.K. 
site and a customer service 
office in Novi Sad, Serbia, 
to offer 24/7 customer 
support, and the two Roberts 
and John have been joined 
by 33 employees. “We talk 
daily about expansion, and 
see our use of AdWords and 
Checkout growing as our 
company grows.”
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About Google AdWords

Google AdWords™ is a performance-
based advertising program that enables 
businesses large and small to advertise 
on Google and its network of partner 
websites. Hundreds of thousands of 
businesses worldwide use AdWords for 
text, image, and video ads priced on 
a cost-per-click (CPC) and cost-per-
impression (CPM) basis. Built on an 
auction-based system, AdWords is a 
highly quantifiable and cost-effective way 
to reach potential customers. 

For more information, visit  
http://adwords.google.com

About Google Checkout

Google Checkout™ is a fast, convenient 
checkout process. Online merchants use 
Checkout to process orders and charge 
their customers’ credit or debit cards. 
Shoppers can make purchases quickly 
and securely, using a single username 
and password. Checkout also works with 
Google’s search advertising program, 
AdWords, to help merchants increase 
sales and minimize expenses throughout 
the online sales and marketing process. 

For more information, visit  
http://checkout.google.com/sell

About Google Analytics

Google Analytics™ is a free, powerful web 
analytics tool. It precisely tracks visitors, 
referrals, search engine performance, 
email promotions, and even offline 
initiatives. Featuring visually enhanced 
reports, Analytics helps users focus 
their marketing resources, improve site 
navigation, and achieve a higher ROI. It 
measures the success of both AdWords 
and non-AdWords advertising campaigns, 
revealing which ads and keywords convert 
the best.

For more information, visit  
http://www.google.com/analytics

“From the start, we’ve been processing about 10 percent of our orders 
through Google Checkout, and that includes both new and existing 
customers. For one of our top AdWords ad groups, our conversion rates 
increased over 100 percent and our clickthrough rate increased 200 
percent.” Jason Hesse, site marketing manager for Abacus24-7.com


