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ABOUT GOOGLE ANALYTICS

Google’s web analytics service enables
advertisers and publishers to make their
marketing campaigns more efficient and
their websites more effective. Advertisers
can increase their return on investment
by optimizing online marketing
campaigns, tracking referral sources,
improving web design and content, and
identifying visitor preferences. Google
Analytics’ intuitive interface makes it
easy to segment customers, identify

top performing ad campaigns, and
understand user preferences.

For more information, visit
www.google.com/analytics.

GOOGLE ANALYTICS (/341> - ZE4i4JF5¢ - BUILDDIRECT

BuildDirect 1§/ Google Analytics (43#1)
SRS N T 50%.

[EN14

BuildDirect FLEZMHIIE FAR EIG I i, SRR HIH 2 AR S S5 IXSR R
BN RN AT H 1999 G R A RO e ER UG IIAELR i Sh
P IS i 5 F o BuildDirect HMbA%aAi /N KM B DY -+ [ 5K/ HulX, 22
A RYMAR . RIAEL BER AT G T e T R AR T 1 B
W s T AR BERT, AT AT AL SRAT MBI I ARREZE . 71 2004 4, Profit 2%
&K BuildDirect HEMMNEERMASTELE S 127,

T BuildDirect sE5gasEfIIMY, FESEHA B AR, ©HAWRLE, 8
@Eﬁkﬁ%ﬁmﬁo@&ﬂﬁ@ﬁﬁﬁi%i&%ﬁ%%%@ﬂ%ﬁr@%%%
5 FE.

Pk

JVE N AR, (HAE BERAT R S AR A SO IReoR. - UL B e R
HONIPIRCoR e = iR A = 2 S UWANEDTPNEM T

BuildDirect MUEMHALGARN LS, HIYRGIHE) . IR IRAIE S M ol 7
%%ﬁ&o&ﬂ%@%%%ﬁﬁ@ﬁﬁ%%ﬁ%%%ﬁﬁ%%ﬂ%@%%,Mﬁ&
UK o

7E 2004 4F, BuildDirect f#ifH Google Analytics (4MHT) AL T LA [ BT AT
fl. 185 14 Dan Brodie FK, 7EKZIJLANHMIBRRIN, AhA 1 2L IR AFE Y
PIE A DU TR BT R e i DU R KBRS, A I7E 28 — 29
R S s A AT A R S E

“UEAE Google Analytics (i) BSEHARCR T THAGHZ A
HGEt e 5, AT LU K7 B R E i) S A T . 7

gk

AL AT TARIAE L 2wl # R AR B, I H CA RO KREGEE T4 IR
BLIOCEE” , Brodie . [l Google Analytics (43#) , ABWTEAAINMELE)
AR LA S AT W sl 52 T B e i A B T A AR . “ IRAIAE AT 5 A
KT 50% - SEIUXEERAAFER RN XA T BuildDirect AW
M T R 7R A M. Google Analytics (40#1) Friftmmi /G R, 7

“FIH Google Analytics (J3#7) , FRATT T Al BT TV ZHLR G BEHARAT KA
MBS PRI i 7, Brodie ¥le “BmAIVTRIBEBRMMMEL, AL, FATH
FERTE AR, RIEH R B i i, AbAh e it

EEL NI E i P4 S

BuildDirect 7B 3 HAETBITNRIM R G155, & RIS T
37%, 11 [ I A A R U AR T 33%. A W] F LI I 7o e A i 2 5 |
AR S, IF B BERREE AR M IR



Google

GOOGLE ANALYTICS (43471 - ZfilF 5 - BUILDDIRECT

AR Tl 2R A

BRosdb R 454, BuildDirect IEAENS AW FHSRHR L i o o 1 i IR
] RV . R Z AT T “UFscfm” ST RS s 2 . 1
THEEAZE, I H—&H 600,000 % 800,000 FHfHLFHELE, 1HH g
i%, BEREFPHRFIRA G HH Google Analytics (Zp#fr) BT & R4 FI
EREFG, BuildDirect ¥ H CHIH TS B BRI T —3. “AEfEH] Google
Analytics (HMHT) EEBEARCR T T RS HE S NGt 228G, BA1mtnT LA
B ST W MR E T S AT, Brodie Wit

BE IRk 2)i 4

{fiH] Google Analytics (43#1) EHLAIRTY S5, BuildDirect AHIAE I 2
PR ERIN A )&t MR REEE T 60% M REMESTE 30 HNIR
[ Y3 25 R 5E HE T ., Brodie e [ G S 25N BEAK OB AR 4h
BuildDirect ¥ [ Google Analytics (Zr#1) A/B MPRRThRE e H ISR T
12 “TANMER] Google Analytics (43HT) XfRE—TaiHR_EANIERASH ) 2 N Ak
AT, X2 R TR ER, DAL, FRATTREME JnE B AT I it AT i 25 P 2 g 4T I
b SR i V1L P

gt D i 1 T

2, BuildDirect AJLIFR#E Google Analytics (Z0#7) fAEEIAL EH N
it “FIH Google Analytics (43H7) Wb ot I Aw LI BRER S, FAT)
KIL, FEMDZEFT AN I = B R, BADLT R T P&,
Brodie #i. “FRATKX—IIREGimh—2. M — 00, FETT RN
T, BAIHE LA H NS RN 288 0.~ BuildDirect 2x4k4k
I W25 3 BT A AE B e R TR IR 2 . “AEM ] Google Analytics (43
M) 280, BAEAR LSS Nk Nz e g 8 vt 4. IUE, FAIAE
TS RIIME U LA SR Wl 7, Brodie #i. “Google Analytics (43#7)
WA =42 T BRI AR AR s .

© Copyright 2006. Google is a trademark of Google Inc. All other company and product names may be trademarks of the respective companies
with which they are associated.



