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ABOUT GOOGLE ANALYTICS

Google’s web analytics service enables
advertisers and publishers to make their
marketing campaigns more efficient and
their websites more effective. Advertisers
can increase their return on investment
by optimizing online marketing
campaigns, tracking referral sources,
improving web design and content, and
identifying visitor preferences. Google
Analytics’ intuitive interface makes it
easy to segment customers, identify

top performing ad campaigns, and
understand user preferences.

“HIH Google Analytics (43#1) , AT LAEAT BEAF & FH 5219
Mr, A EEEENT IS U IR, 5348, Google Analytics
M) TN R T E BRI A . ILE, AT LA Iy
FRABENA T MAT A BENTRAT TP W 3ty , A DU FH S5 R 5 36 X
SEC A, R vT DA T— 2 & P B s B s el 7

For more information, visit
www.google.com/analytics.
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