
Promote Your Website’s Content Using  
Google Gadgets

In the United States, one of every five visits to the Google homepage goes to Google’s 
Personalized Homepage. You can put your content on that page and on other pages across 
the internet for free by creating and promoting your own Google Gadgets.

Once users of Google’s Personalized Homepage have added your gadget to their Google 
homepage, they will see your content every time they visit Google.

But not every gadget has lots of users, and it’s very easy for people to delete gadgets 
they’ve added. In order to optimize your gadgets so the greatest number of people will try 
them out and keep using them over time, you should make sure your gadgets are well-
designed. This document contains tips for optimizing your Google Gadgets.

http://www.google.com/apis/gadgets/index.html

What do users like? What works? 

There are a few rules of thumb for creating a good gadget. We’ve learned these from 
watching many gadgets come through the pipeline and seeing what kind of adoption they 
gain from users: 

Rule 1: Use a standard height. 
Gadgets have a uniform width but a variable height. Sometimes gadget creators with a 
lot of content make liberal use of the unlimited vertical real-estate to create a gadget 
that is much taller than it is wide. These gadgets don’t perform well with users because 
they often create a feeling of inconsistency with the rest of the page. They also limit the 
amount of above-the-fold screen real-estate that the user can reserve for other things. 

Some users are so tidy that they line up their gadgets of the same vertical height in a row. These users will never 
adopt a gadget of non-standard height. See detailed section on style for exact pixel suggestions. 

If you have a lot of content you want to fit into a gadget, the best thing is to limit the 
vertical real estate and break the gadget into tabs.

This gadget uses the tabs library. 



Rule 2: Be engaging. Distinguish yourself from feeds. 
A feed is a great way to syndicate content, but with a gadget you can do even more. But 
the downside of feeds is that they’re uniform and unidirectional. When creating a gadget, 
it’s important to try to present content in a unique and interesting way. For example, if 
you are creating a gadget that announces the winners of the Emmy awards, you could 
create a quiz or a poll for the user leading up the awards, and then, after the awards 
are announced, notify the user about whether he or she was correct. Gadget users love 
participating with their content rather than simply digesting it. 

Rule 3: Keep your content fresh. Update it at least once a day. 
Some of the best-performing feeds and gadgets on the homepage have titles that end in 
“of the day”: “Word of the day,” “Quote of the day,” and “Beer of the day,” for example. 
All of these perform well and have lots of users. If you keep your content fresh, users will 
be much more likely to keep your gadget on their page. Gadgets that update in real-time 
(i.e. every time a user refreshes their page) are becoming more and more popular. 

Developed by People.com, In-style 
and EW.com. 
Note: This is a mock-up and does 
not necessarily reflect the outcome 
of the 2006 Emmy Awards 

This gadget from tarot.com gives 
a daily update of my horoscope. 

Rule 4: Be fun. Style counts. 
It has become really clear to us that users care about fun. Our best performing feeds when 
we launched the Google Personalized Homepage were “Word of the day” and “Quote 
of the day.” More recently, the feeds “How-to of the day” and “Oddly enough” were so 
popular that we placed them on the default homepage for new users. Our best-performing 
gadget right now is the “Date & Time” gadget, which renders a little Javascript clock that 
the user can customize into different colors. People love the colors. They also love the 
attractiveness of the gadget. Style counts. 



Rule 5: Be a good citizen. 
When you create a gadget, you’re entering into a contract with the user. While you’re free 
to do anything with your own gadget, it’s generally a good idea to keep the user experience 
consistent. Don’t replace the gadget with a different gadget, suddenly start showing a 
banner ad, or “trick” the user into clicking through to your site. The content within the 
gadget is directly associated with your brand and you’ll want that branding experience to 
be positively reinforced. 

Remember that you are a part of the user’s whole page and your gadget is going to sit next to 
other gadgets and feeds. When adding a large logo or a background color to your gadget, think 
not just about the gadget itself but about how the gadget will look in the context of the entire 
page. (See below for tips on Google Gadget UI Design and Style.)

How are gadgets discovered, ranked and promoted?

Google Gadgets are available for webpage owners to add to their own webpages or for users to 
add to their Google homepage or to Google Desktop. Webpage owners can find gadgets in our 
directory of Google Gadgets for your webpage, Google users can find gadgets to add to Google 
in our directory of Gadgets for the Google homepage or in our directory of Gadgets for Google 
Desktop, and anyone can discover new gadgets they like on pages across the web.

Google Gadget directories:

http://www.google.com/ig/directory?synd=open 
http://www.google.com/ig/directory 
http://desktop.google.com/plugins/

Since the gadget ranking in our directories depends largely on the number of users for 
your gadget, and since the number of webpage owners who use your gadget directly 
influences the number of people who see your gadget, it’s in your best interest to make 
your gadget as useful and interesting as possible so that lots of people will use it. Here are 
some things you can do to improve the adoption of your gadget: 

• �Create an attractive thumbnail. When you submit your gadget, you will submit a thumbnail 
to be shown in the directory. This is the user’s first impression of the module. Note: If 
you don’t submit a thumbnail or a screenshot along with your gadget, your gadget is 
automatically demoted. These images are important. 

• �Use a descriptive title. It’s best to use a short title that effectively communicates what 
the gadget does – for example, “Baseball scores,” “World Cup,” “Horoscopes,” “Todo 
list,” “Bible verse of the day.”

• �Submit your gadget to be included in our third-party directories. These include Google 
Modules and Hot Modules. 

• �Promote your gadget on your own site. We provide an easy-to-use Add to Google button 
that will subscribe users to your gadget. You can use the button we provide or design 
your own. Encouraging your active users to subscribe to your content is a good way to 
keep them coming back to your site. Here’s what the button looks like:

http://www.google.com/webmasters/add.html



Some Specifics on UI Design and Style

Width and different sized screens  
Screens can vary a lot in width, from 800x600 to 1400x1050 and up. Therefore it’s 
important that your gadget scale from (at least) 250px to 500px. You can test various 
widths using Firefox, with the Web Developer extension (http://chrispederick.com/work/
webdeveloper/, Resize menu). 

• �UI gadgets like input boxes and tables should not be fixed width. They should be 
width=100% so that they look good in different resolutions and window sizes. 

• �Centering elements often looks better on higher resolutions so there isn’t excessive 
whitespace on the right. 

• �Using tables safely keeps things all on one line while allowing elements to resize when 
the browser resizes. 

Images 
Images are slow to load but may convey more information than text. Consider carefully 
whether they are really needed. 

• �Images may convey more information than text and reduce screen space. 

• �Set the width and height attributes of an image ahead of time so the gadget does not 
“pop” when an image is done loading. 

• �An “icon” on the left of a welcome mode of a gadget points out to the user that they 
must enter information into the gadget. 

Look and Feel 

Fonts

• �If you’re designing your gadget for the Google Personalized Homepage, use arial font and 
a font size to match the Personalized Homepage. 

• �#008000 for green links to things like news sources, #7777cc for unimportant/de-
emphasized links, default link colors for anything else. 

Other

• �On Google, links go places and buttons do things. 

• �Use a standard amount of white space between buttons and input boxes. 

• �Avoid intrusive ads and use the gadget title URL link to your page instead. 

Setting and Editing Preferences 

If your gadget requires preferences, use a “Welcome mode” and include sample values for 
them. Using an icon on the left side really helps. 

Customizable user preferences (other than the first-time setup) should be put into the blue 
edit mode, not on the gadget itself. Also, consider having options to hide or show certain 
information in the gadget so user can see exactly what they want and minimize screen space.

This “welcome mode” gives the user 
a friendly way to set up the gadget for 
the first time.
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