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a company, we have 
a strong pedigree in 
television and direct mail 
advertising,” explains 
Michael, “and were 
particularly impressed 
with how quickly 
AdWords had a positive 
impact on our business. 
It accounted for four 
percent of our total 
business in 2006 and 
five percent in 2007.”

Mix and match

As Michael became more fluent in AdWords, he discovered the right mix of account 
tools and features for Garden State. Negative keywords, AdWords Editor, and 
advertising on the Google content network all proved particularly effective.

“It really is about finding what works for your business,” says Michael. “We use 
negative keywords to make sure our ads don’t show for certain searches, which 
helps refine the quality of our traffic. AdWords Editor is a great tool for organizing 
keywords in a new campaign and making bulk changes. And with the recent 
addition of Placement Performance reports, I’ve made adjustments to our ads on 
the content network. They now account for 23 percent of our total conversions.”

Strong performers

Advertisers who run ads on Google’s content network of hundreds of high-quality 
websites, news pages, and blogs can now view Placement Performance reports, 
which provide site-by-site performance metrics. Using the reports, Michael 
discovered that certain domain pages – parked web pages featuring conceptually 
related AdWords ads – were driving considerable traffic. 

“Before Placement Performance reports were available, I would have assumed that 
ads on domain pages perform very poorly and don’t offer very much to the visitors 
who stumble across them,” he says. “But upon viewing the report, I noticed many 
websites were converting very well. So I blocked the poorly performing websites 
from showing our ads. Then I increased our overall budget on the sites that were 
converting well by 50 percent.” 

Those steps delivered the results Michael was looking for. “Now, about 60 percent 
of sales from our content campaigns come from the domain pages. The acquisition 
cost of our domain ads is about a third of our non-domain content ads and about a 
half of the cost of our search network ads. Ads that appear on parked domain pages 
produce very qualified traffic, and that traffic converts on our website in a similar 
manner to our search network traffic.”

Higher state

Garden State Life Insurance is intent upon building on the success it’s had with 
AdWords. “We think we’ve done a good job of optimizing our ads and structuring our 
campaigns – 27 percent of our Internet visitors in 2007 have come from AdWords,” 
says Michael. “Our next step is to develop customized landing pages and explore 
how to use the content network even more effectively through image and Flash ads.”
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About Google AdWords

Google AdWords™ is a performance-
based advertising program that enables 
businesses large and small to advertise 
on Google and its network of partner 
websites. Hundreds of thousands of 
businesses worldwide use AdWords for 
text, image, and video ads priced on 
a cost-per-click (CPC) and cost-per-
impression (CPM) basis. Built on an 
auction-based system, AdWords is a 
highly quantifiable and cost-effective way 
to reach potential customers.

For more information, visit 
http://www.google.com/adwords

About Google’s content network

Google’s content network is a simple, 
cost-effective way to advertise on millions 
of high-quality news pages, topic-specific 
websites, and blogs. Google has partnered 
with global media outlets and niche 
publishers alike to create the largest online 
advertising network in the world. AdWords 
advertisers can either hand-pick specific 
sites or use Google’s powerful targeting 
technology to place ads on the pages most 
relevant to their products and services, 
thereby expanding their marketing reach to 
targeted audiences all over the web.

For more information, visit 
www.google.com/adwords/contentnetwork


